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Media Prima Berhad Maintain SELL 

Lower earnings across all media platforms    
Revised Target Price (TP): RM0.32 

(previously RM0.41) 

INVESTMENT HIGHLIGHTS 

• 1QFY19 core losses deepen by -86.7%yoy to –RM37.2m, 

fall short by our and consensus expectations  

• This was mainly attributable to both decline in advertising 

expenditure (adex) and newspaper sales 

• Digital segment was also hit by weak digital adex amid a 

slowing economic growth  

• Maintain SELL with a revised target price of RM0.32 based 

on price-to-book valuation methodology 

Losses widen. Media Prima Bhd’s (MPB) 1QFY19 core losses came in 

higher-than-expected to –RM37.2m as compared against –RM20.0m 

losses in the previous corresponding period. This was primarily due to 

the deteriorating adex environment impacting negatively especially 

emanating the traditional segment. Note that the digital segment 

suffered losses as well. 

Traditional segment deteriorated further. The traditional 

segment’s 1QFY19 revenue declined by -23.0%yoy to RM167.0m, 

mainly due to lower advertising expenditure and newspaper sales. The 

net revenue made from adex and circulation has fallen by -22.0%yoy 

and -30.0%yoy to RM150.0m and RM15.1m respectively. To recall, the 

traditional segment still account for over 70% of the group’s total 

revenue. Thus, the traditional media platform continues to be severely 

impact the group’s overall financial performance (refer to Table 1).  

Slight decline in the digital segment’s revenue. The total revenue 

from the digital segment in 1QFY19 dropped to RM17.4m as compared 

against RM19.1m recorded in 1QFY18. This was mainly contributed by 

the reduction in digital advertising and commerce activities by -5.0%yoy 

and -52.0%yoy to RM16.7m and RM0.6m respectively. Moving forward, 

we opine this segment would gradually improves given the sector’s 

structural shift to digital advertising and the group’s main focus on 

growing its digital prowess in FY19. 

Home-shopping improved.  In 1QFY19, revenue from CJ WoW Shop 

maintained a steady growth of +24.0% to RM54.5m, accounting for 

about 23% of the group’s total revenue. Sales growth mainly coming 

from its mobile application which increased by 31.0%yoy while the TV 

platform dropped by -12.0%yoy. However, its earnings from this 

segment are still in negative territory, declining by -4.0%yoy. 

RETURN STATS 

Price (30th May 2019) RM0.38 

Target Price RM0.32 

Expected Share Price Return -15.8% 

Expected Dividend Yield 0.0% 

Expected Total Return -15.8% 

 

STOCK INFO 

KLCI 1,636.50 

Bursa / Bloomberg 4502 / MPR MK 

Board / Sector  Main/ Media 

Syariah Compliant No 

Issued shares (mil) 1,109.2 

Market cap. (RM’m) 421.50 

Price over NA 0.52x 

52-wk price Range  RM0.32 – RM0.60 

Beta (against KLCI) 0.95 

3-mth Avg Daily Vol  1.37m 

3-mth Avg Daily Value  RM0.69m 

Major Shareholders (%)  

    Morgan Stanley 12.84 

    EPF 11.92 

    Amanah Raya Bhd 11.09 

    Altima Inc 7.96 

    Edgbaston Asian Equity T 5.37 
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Earnings estimates. We are revising downward our FY19 and FY20 forecast to –RM85.0m and -RM20.5m 

respectively in view of weaker consumer sentiment, slowing economic growth, and unfavourable macroeconomic 

factors at play which are keeping advertising expenditure momentum to slow down. 

Table 1: Reported earnings breakdown by media platform 

Platform 1Q19 (RM’m) 1Q18 (RM’m) Remarks 

Television networks -21.3 -34.7 Lower adex take up in the FTA Television segment 

Publishing -22.0 -2.2 Lower advertising and newspaper sales 

Out-of-home 2.0 4.5 Lower occupancy on static roll-outs 

Radio -0.7 5.7 Lower advertising take up by advertisers 

Digital media 0.1 3.4 
Lower contribution from digital advertising, social media and digital 

market revenue 

Content creation 1.5 6.3 
Lower sales of TV program production and sales of program broadcast 

rights 

Home shopping -4.0 -1.6 

Greater exposure achieved through more hours dedicated for Home 

Shopping slots on NTV7 and Ch-9, resulting to higher sales but lower 

earnings 

Source: Company, MIDFR 

Target price. Subsequent to our earnings cut, we are revising our target price to RM0.32 (previously RM0.41) 

based on price-to-book valuation methodology. We are attaching a target price-to-book ratio of 0.7x which is the 

group’s two-year historical average. 

Maintain SELL. The company’s earnings continue to be beleaguered by weakening advertising expenditure 

environment and lower sales of newspaper as losses in 1QFY19 almost double of that in 1QFY18. Due to the 

structural changes in the media sector, the larger chunks of its traditional businesses are paying the price, thus 

leading to a prolonged loss-making position all while pursuing its digital transformation initiatives which are still in its 

gestation period. Note that the one of its manpower rationalisation phases has been completed in April 2019 and we 

understand that there would be a couple more in the pipeline as part of its cost-management initiatives. Thus, we 

view this would translate into gradual improvement in the group’s cost structure towards the second half of FY19. 

Nonetheless, we opine that these cost-savings initiatives were insufficient to make up for the fall in revenue from the 

traditional segment. We also do not think that the group will declare any dividend in the foreseeable term. Given the 

lack of positive re-rating catalysts in the near term, we are maintaining our SELL recommendation for MPB.   
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INVESTMENT STATISTICS 

FYE 31st Dec FY16 FY17 FY18 FY19F FY20F 

Revenue (RM’m) 1195.7 1185.7 1056.7 1086.8 1124.7 

Reported EBIT (RM’m) -595.1 74.2 -83.6 -20.6 -8.6 

Reported Pretax Profit (RM’m) -605.5 60.6 -91.0 -27.3 -15.0 

Reported Net Profit after MI (RM’m) -650.6 58.6 -85.0 -20.5 -7.4 

Normalised Net Profit after MI (RM'm) -157.4 -106.4 -85.0 -20.5 -7.4 

Normalised EPS (sen) -58.7 5.3 -7.7 -1.8 -0.7 

Normalised EPS growth (%) -891.2 -109.0 -245.1 -75.9 -63.7 

PER(x) n.m. 7.2 -5.0 -20.6 -56.7 

Net Dividend (sen) 0 0 0 0 0 

Source: Company, MIDFR 
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MEDIA PRIMA BHD: 1QFY19 RESULTS SUMMARY 

(All in RM'm unless stated otherwise) Quarterly 

FYE 31st Dec 1Q19 1Q18 % YoY 4Q18 % QoQ 

Revenue  239.1 280.7 -14.8 290.9 -17.8 

       

EBITDA -13.2 0.3 -4051.4 100.9 -113.0 

Depreciation and amortisation -25.7 -18.9 36.0 -17.8 44.4 

EBIT -38.9 -18.6 109.3 83.1 -146.8 

Finance costs -3.8 -5.9 -35.7 -2.0 89.6 

Finance income 1.7 1.9 -7.4 1.3 32.5 

Associates income 0.0 0.0 n.m 0.0 n.m 

PBT -40.9 -22.5 81.2 82.4 -149.6 

Taxation -2.0 -0.5 331.7 -1.3 56.7 

PAT -42.8 -23.0 86.2 81.1 -152.8 

MI 2.4 1.2 105.6 -1.9 -224.8 

PATAMI -40.4 -21.8 85.1 79.2 -151.0 

Normalised PATAMI -37.2 -19.9 86.7 -40.4 -8.1 

       

Normalised EPS (sen) -3.3 -1.8 86.7 -3.6 -8.1 

    +/- ppts  +/- ppts 

EBITDA margin (%) -5.5 0.1 -5.6 34.7 -40.2 

EBIT margin (%) -16.3 -6.6 -9.6 28.6 -44.8 

Normalised PATAMI margin (%) -15.5 -7.1 -8.4 -13.9 -1.6 

Effective tax rate (%) -4.8 -2.0 -2.8 1.5 -6.3 

Source: Company, MIDFR 
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MIDF RESEARCH is part of MIDF Amanah Investment Bank Berhad (23878 - X). 

(Bank Pelaburan) 

(A Participating Organisation of Bursa Malaysia Securities Berhad) 

 

 

DISCLOSURES AND DISCLAIMER 

 
This report has been prepared by MIDF AMANAH INVESTMENT BANK BERHAD (23878-X). It is for 

distribution only under such circumstances as may be permitted by applicable law. 

Readers should be fully aware that this report is for information purposes only. The opinions contained 

in this report are based on information obtained or derived from sources that we believe are reliable. 

MIDF AMANAH INVESTMENT BANK BERHAD makes no representation or warranty, expressed or 

implied, as to the accuracy, completeness or reliability of the information contained therein and it 

should not be relied upon as such.  

This report is not, and should not be construed as, an offer to buy or sell any securities or other 

financial instruments. The analysis contained herein is based on numerous assumptions. Different 

assumptions could result in materially different results. All opinions and estimates are subject to change 

without notice. The research analysts will initiate, update and cease coverage solely at the discretion of 

MIDF AMANAH INVESTMENT BANK BERHAD.  

The directors, employees and representatives of MIDF AMANAH INVESTMENT BANK BERHAD may have 

interest in any of the securities mentioned and may benefit from the information herein. Members of 

the MIDF Group and their affiliates may provide services to any company and affiliates of such 

companies whose securities are mentioned herein This document may not be reproduced, distributed 

or published in any form or for any purpose.   
 

MIDF AMANAH INVESTMENT BANK : GUIDE TO RECOMMENDATIONS 

STOCK RECOMMENDATIONS 

BUY Total return is expected to be >10% over the next 12 months. 

TRADING BUY 
Stock price is expected to rise by >10% within 3-months after a Trading Buy rating has been 

assigned due to positive newsflow. 

NEUTRAL Total return is expected to be between -10% and +10% over the next 12 months. 

SELL Total return is expected to be <-10% over the next 12 months. 

TRADING SELL 
Stock price is expected to fall by >10% within 3-months after a Trading Sell rating has been 
assigned due to negative newsflow. 

SECTOR RECOMMENDATIONS 

POSITIVE The sector is expected to outperform the overall market over the next 12 months. 

NEUTRAL The sector is to perform in line with the overall market over the next 12 months. 

NEGATIVE The sector is expected to underperform the overall market over the next 12 months. 


